
B.Com. Final Year  Main (Old)   Examination, April-2020 
                                        (section – A)     E-6337                              MM: 75 

          CS-III (f) Advertising sales promotion      
Paper -I 

        (management of Sales force) 
 

Note : lHkh ikWp iz'uksa ds mRrj nhft;sA lHkh iz'uksa ds vad leku gSA 
     Attempt all  5 questions. All questions carry equal marks. 
 
Q.1. fodzsrkvksa ds p;u gsrq mi;qDr L=ksrksa ,oa p;u fof/k ds lUnHkZ esa mfpr lq>ko nhft;s \ 
 Suggest suitable source and methods of recruiting sales persons in the firm ? 
 
Q.2. funsZ'ku ls vk'k; o egRo dks Li’V dhft;sA 
 Explain meaning and importance of direction. 
 
Q.3. fodz; fdz;kvksa ij fu;a=.k ls vk”k; o mnn~”;ksa dks Li’V dhft;sA 
 Explain meaning and object of sales operation control ? 
 
Q.4. fodz; iwokZuqeku ls vk'k; o fof/k;ksa dks Li’V dhft;sA 
 Explain meaning and methods of sales forcasting ? 
 
Q.5. fodz; izns'kksa ds fu;kstu ls vk'k; o mi;ksfxrk Li’V dhft;sA 
 Explain meaning and benefits of sales territories. 
                                         

 
                                          (Section – B)    E-6338                                  MM: 75 

          CS-III (f) Advertising sales promotion  
Paper -II 

        (Sales Promotion and public relation) 
                                                            

Note : lHkh ikWp iz'uksa ds mRrj nhft;sA lHkh iz'uksa ds vad leku gSA 
     Attempt all  5 questions. All questions carry equal marks. 
 
Q.1. fodz; lao?nZu ls vki D;k le>rs gS bldh izd`fr dh foospuk dhft,A 
 What do you mean by sales promotion? Discuss its nature. 
 
Q.2. miHkksDrk lao?nZu dh izeq[k rduhdksa dk mYys[k dhft,A 
 Describe the main techniques of consumer promotion. 
 
Q.3. fodz;p lao?nZu dk;Zdze dh iwoZ tkWp ls vki d;k le>rs gSA 
 What do you understand by pre-testing of sales promotion programme? 
 
Q.4. tulEidZ D;k gS \ blds egRo dh foospuk dhft,A 
 What is public relation? Discuss its importance . 
 
Q.5. fodz; lao/nZu esa nz';&JO; lkoZtfud xfrfof/k;ksa dh mi;ksfxrk dh O;k[;k dhft,A 
  Describe the utility of public audio – visual activities in sales promotion.  
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https://www.rdvvonline.com

http://www.rdvvonline.com

